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STATE COLLEGE — A little more than 

a month into the job, Vern Squier, the 

president and CEO of the Chamber of 

Business and Industry of Centre County, 

understands what part his organization 

plays in the region’s economy.

That is why, he said, the Central PA 

Regional Business & Industry Expo, 

scheduled for 1:30 to 6:30 p.m. Nov. 3 at 

the Bryce Jordan Center, is so important.

CBICC CEO espouses importance of regional business expo

By ANDY ELDER

PA Business Central Editor

“I think the fact that we recognize with 

an expo that we’ve got to partner with 

other chambers is totally appropriate. I 

think it just speaks to the responsibility 

of our economy in a global sense to help 

each other,” Squier said.

“There are others away from where 

we are sitting that are doing good 

things. The expo is there to celebrate 

that, but also to build on that. I think it’s 

an essential thing to do.”

This year’s expo marks the third year 

in a row it will be held.

The event kicks off with a luncheon 

from 11:45 a.m. to 1:15 p.m. in the BJC 

South Gym. The featured speaker for the 

luncheon will be Cael Sanderson, the 

head coach of the NCAA champion Penn 

State wrestling team. The cost to attend 

is $25 for everyone, CBICC members and 

non-members.
In addition to the more than 100 

exhibitors on the floor of the BJC, six 

See EXPO, Page 4

BELLEFONTE—Actuated Medical, for-

mally known as Piezo 

Resonance Innovations, 

is making an impact on 

the medical community 

with some exceptional 

changes that go far 

beyond the company’s 

recent name change. 

Maureen Mulvihill, 

president and CEO of Actuated Medical, 

describes the change as a refreshing 

new look that reflects the expansion of 

their product focus.
“Actuated Medical really captures the 

essence of what we do — bringing mo-

tion to medicine,” Mulvihill said.

The recently revamped company has 

developed a highly innovative occlu-

sion clearing system called the NG-Clear 

that will bring a new light to 

PBC photo by Katherine Dawnson

Debora Demers, director of quality and regulatory affairs at Actuated Medical, demonstrates how the 

NG Tube-Clear works at the company’s offi ces in Bellefonte.

Actuated Medical set to debut 

innovative new medical device
By KATHERINE DAWSON 

For PA Business Central

patients in need of a feeding tube. 

It works like this: a medical profes-

sional inserts the clearing stem into the 

feeding tube and it gently chips away at 

the clog until the passage is clear, taking 

approximately three minutes. A safety 

collar located on the stem stops the wire 

from exceeding the NG tube’s length.

“As you wash your silverware, why 

wouldn’t you wash your feeding tube?” 

Mulvihill said. 
Actuated Medical isn’t the only one 

excited about this new device. “There is 

nothing compared to it on the market,” 

says Lisa Kitko, an assistant professor in 

the school of nursing at the Penn State 

University, who worked as an external 

consultant at Actuated Medical. 

Kitko mentioned the former methods 

nurses used, such as using Coca-Cola 

and forcing water out of a syringe in an 

See MEDICAL DEVICE, Page 6

Mulvihill

There’s a mass migration going on 

in Pennsylvania, and it’s not just birds. 

Solo physicians and small group practice 

physicians are flocking to hospitals for 

employment. 
Merritt Hawkins & Associates, a 

leading physician recruiter and staff-

ing agency, reported that in the past 

12 months, 56 percent of physicians 

searching for employment have been 

looking for hospital jobs, whereas five 

years ago it was 23 percent. Only 2 per-

cent of physician employment searches 

were for private practice jobs. 

A survey by the Society for Health-

care Strategy and Market Develop-

ment, which polled health care leaders 

across the nation, found they expect the 

percentage of physicians employed by 

hospitals to increase from 10 percent to 

25 percent by 2013.
In our region, Mount Nittany Physician 

Group and Conemaugh Physician Group 

have absorbed many local physicians 

Q&A: Vern Squier
Vern Squier offi cially took 

over as president and CEO of 

the Chamber of Business and 

Industry of Centre County on 

Sept. 12.
PBC sat down with Squier to 

see what his goals are in his 

new position. Turn the page to 

see what he had to say
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Financial pressures, healthcare 

reforms create an upsurge in 

physician employment by hospitals

By BROCK PRONKO

Regional Business Analyst 

into their hospital 
group practices. 

In November 2009, 

representatives of 
Mount Nittany Physi-

cian Group met with 

the leadership of Centre 

Medical & Surgical 

Associates to discuss 

integrating healthcare delivery in the 

region. By January 2011, 51 out of the 

52 CSMA physicians had signed employ-

ment contracts with Mount Nittany 

Physician Group.
State College Urologic Associates and 

internal medicine doctors from Guil-

lard Medical Group joined in the fall of 

2010. Mount Nittany Physician Group 

currently employs more than 70 doctors 

who provide primary and specialty care 

at a growing number of offices in central 

Pennsylvania.
 “Our primary goal in developing our 

physician group was improving patient 

access to primary care,” said Steve 

See HEALTHCARE, Page 6
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By R. BROCK PRONKO
Regional Business Analyst 

July 21, 2011 marked the one-year anniversary of the 
enactment of the Dodd–Frank Wall Street Reform and 
Consumer Protection Act and also the day when some of 
the legislation’s key provisions went into effect. 

As of July 21, the new independent “watchdog” agen-
cy, the Consumer Financial Protection Bureau, became 
responsible for a number of consumer protection rules 
that were formerly under the authority of seven other 
federal agencies. 

Regulation Q, which had prohibited the payment of 
interest on checking accounts, was repealed, nearly 78 
years after it became law. Regulation Q encouraged the 

emergence of money market funds and the growth of 
alternatives to banks.

Several other provisions also went into effect this 
month, and more will be implemented in the next several 
months. Still others will be rolled out over the next few 
years in what the White House has called “the largest-
ever overhaul of the fi nancial services industry”.

About 60 percent of all small business lending is done 
by community banks and much of the balance is taken 
up by regional banks. What follows is a look at both the 

current effects and the anticipated impacts of the Dodd-
Frank Act on the region’s community and regional banks. 

The Independent Community Bankers of America, 
an advocacy organization headquartered in Washington 
D.C., with a state chapter in Harrisburg, recently held a 
teleconference to talk about the one-year anniversary of 
Dodd-Frank. 

ICBA monitors federal activities that affect commu-
nity banks and their customers and advises lawmakers, 
regulators and policy-setting boards on these matters to 
ensure that the needs of community bankers are heard 
and met.

ICBA members hold more than $1 trillion in assets, 
$900 billion in deposits, and $700 billion in loans to con-

Th e Dodd-Frank Act: One year later
As new fi nancial reforms start, community banks try to meet the needs of their banks and their customers

See BANKING, Page 4

STATE COLLEGE — When Steven 
Brown left Evergreen 
Hospital Medical Center 
in the Seattle suburb of 
Kirkland, Wash., to take 
over as CEO and presi-
dent of Mount Nittany 
Medical Center in March 
2010, he knew he would 
be stepping into a chang-

ing environment.
But this much?
“No, I didn’t,” he admitted. “I knew 

about all the things, projects that were in 
the offi ng and in planning stages. I don’t 
think that is anything unusual,” he said. “I 
knew about most of these, but it 

Brown oversees a changing
environment at Mount Nittany

By ANDY ELDER
PA Business Central Editor

takes getting in the chair and digging into 
them to learn what should be done.”

In the intervening 16 months since 
Brown came to State College, he has 
been immersed in change, not only to the 
physical structure of the hospital, but also 
in affi liations and recognition for Mount 
Nittany’s ever improving reputation as a 
top healthcare provider.

Here’s a thumbnail of recent develop-
ments:
• East Wing Expansion — On Aug. 2, 
2010, the $38 million East Wing Ex-
pansion, a 52,000-square-foot addition, 
opened its doors. The expansion added 68 
single-patient beds.
• Cancer Center Expansion — The $24 
million, 28,000-square-foot addition and 

See MT. NITTANY, Page 6

Brown

PBC photo by Andy Elder
Vendors and visitors pause to listen to an opening address on July 21 at 
Pennsylvania Gas Expo 2011 at the Kovalchick Convention and Athletic Complex 
in Indiana.

INDIANA — On a day of record tem-
peratures outside, the confi nes of the air-
conditioned Kovalchick Convention and 
Athletic Complex on Indiana University of 
Pennsylvania’s campus showed how white-
hot the Marcellus Shale play is in western 
Pennsylvania.

More than 140 vendors displayed their 
wares July 21 at Pennsylvania Gas Expo 
2011.

Booths lined the concourse level, fl oor 

Marcellus focus shifts to Indiana 
County with Pennsylvania Gas Expo

By ANDY ELDER
PA Business Central Editor

and even some of the sweltering parking 
lots outside of the months-old Kovalchick 
Complex.

Companies from central and western 
Pennsylvania, as well as West Virginia, 
New York, Ohio, Illinois, California and 
Colorado were represented.

In addition, several presentations and 
seminars from public and private industry 
leaders were available, including: “Review 
of Your Marketing Program and Brand-
ing Your Business, “Gas Finance and Tax 

See PA GAS EXPO, Page 6

For years, Penn State students have 
started at a commonwealth campus 
and then transferred to University Park. 
But now, a new alternative energy 
degree will have students reversing 
that path.
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ALTOONA — During his 28 years serving Pennsylvania’s 9th congressional 
district, Rep. Bud Shuster made a name 
for himself championing transportation 
projects, especially I-99.On Monday in Altoona, it sounded like 

his son, Rep. Bill Shuster, is positioning 
himself to make a name championing Marcellus Shale drilling.Shuster addressed the 3rd Annual ShaleNET Workforce Forum, which was 

held Monday and Tuesday at the Blair 
County Convention Center in Altoona.ShaleNET is a federally funded effort 

that enlists the help of secondary and post-
secondary educators to create curriculum 
to help train workers for the natural gas 
industry.

Shuster started his talk with a bit of his-
torical perspective, talking about how the 
Drake Well that was drilled in Titusville 
in 1859 was the start of Pennsylvania’s 
leadership as an oil producer. “Pennsylvania has a second opportunity 

to be an industry leader,” he said. “That 
doesn’t happen very often.”

Shuster
addresses 

ShaleNET
ForumBy ANDY ELDERPA Business Central Editor

See SHALENET, Page 4

RENEWABLE ENERGY

At a time when solar panel manufactur-
ing is migrating to China, wind turbine 
production at Gamesa Technology Corp’s 
Ebensburg and Fairless Hills, Pa., plants, 
which employ more than 900 people, has 
“remained strong” this year, according to 
company offi cials. Gamesa invested more than $80 million 

in the construction of the Ebensburg plant 
and its recent expansion to accommodate 
the company’s new longer and lighter G90 blades. Gamesa turbines were used 

to develop the company’s 70-megawatt 
Allegheny Ridge Wind Farm in Blair and 
Cambria counties, which is now owned by 
Duke Energy.On Sept. 13, Duke announced plans to 

build a new wind farm in Lycoming Coun-
ty, which will use 30 turbines to generate 
69 megawatts of power, enough to provide 
electricity for 20,000 homes. On Aug. 12, EverPower Wind Holdings 

broke ground on the $59 million 75-mega-
watt Highland North Wind Farm in Sum-
merhill and Adams townships in Cambria 
County. It will use 30 turbines to produce 
enough electricity to power 30,000 homes.

Together with the 16 wind projects already on the ground, the new wind farms 
will bring Pennsylvania’s deployed wind 
energy capacity to more than 800 mega-
watts – the equivalent of a nuclear power 
plant or a coal fi red power plant – enough 
power to provide electricity to hundreds of 
thousands of homes in the commonwealth.

If all of the potential wind energy in the 
state could be captured with utility-scale 
wind turbines, the power produced would 
equal 38 million megawatt-hours each 
year, or about 30 percent of the state’s 

Still blowin’ in the wind 
Despite stagnant economy and competition from natural gas, wind power capacity keeps growing in Pa.

See WIND POWER, Page 6

electricity consumption.Though the commonwealth lacks the 
vast open plains for large-scale wind farms 
like those out west, last year Pennsylva-
nia was ranked 15th in the nation in wind 
power production by the American Wind 
Energy Association.The northern Appalachian chain, which 

includes most of southwestern Pennsylva-
nia, is the area with the highest potential 
for wind energy in the eastern United States. The mountain ridges of central and 

Photo provided

This wind farm is in Somerset County, which is one of 10 counties in Pennsylvania that is 

home to at least one wind farm.

northeastern Pennsylvania have the great-
est wind power potential in our region.In addition to being a renewable energy 

resource, generating power from a 1-mega-
watt wind turbine instead of 1-megawatt 
conventional resource reduces air emis-
sions by 1,500 tons of carbon dioxide, 6.5 
tons of sulfur dioxide, 3.2 tons of nitrogen 
oxides and 60 pounds of mercury in one 
year. Light dims on solar energy projects

Devaluation of energy credits, solar power overcapacity in Pa. stalls new projects and spurs layo� s
In March, University Park Airport in State College an-

nounced plans for a $7 million solar energy project that 
involved installing solar panels on the terminal’s roof and on a 

carport to be built over the airport parking lot. The solar panels 

would cover nearly all of the airport’s annual electricity costs, 

about $120,000. The Centre County Airport Authority, which was brokering 

the deal, agreed to pay investors slightly below what Allegh-

eny Power charges the airport for electricity, with the intent of 

buying the solar power system for $2 to $3.5 million, after the 

investors had recouped their money in 5 to 10 years. 
The potential investors came through a Power Purchase 

Agreement, which is a fi nancial arrangement whereby a third-

party developer owns, operates and maintains an electric power 

system and the host customer agrees to locate the system on 

its property and purchase the electric output from the services 

provider during the payback period. When the value of 

By R. BROCK PRONKORegional Business Analyst

See SOLAR POWER, Page 6
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would cover nearly all of the airport’s annual electricity costs, 

about $120,000. The Centre County Airport Authority, which was brokering 

the deal, agreed to pay investors slightly below what Allegh-

eny Power charges the airport for electricity, with the intent of 

buying the solar power system for $2 to $3.5 million, after the

investors had recouped their money in 5 to 10 years. 
The potential investors came through a Power Purchase 

Agreement, which is a fi nancial arrangement whereby a third-

party developer owns, operates and maintains an electric power 

system and the host customer agrees to locate the system on 

its property and purchase the electric output from the services

provider during the payback period. 
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conditioned Kovalchick Convention and 
Athletic Complex on Indiana University of 
Pennsylvania’s campus showed how white-
hot the Marcellus Shale play is in western 
Pennsylvania.

More than 140 vendors displayed their 
wares July 21 at Pennsylvania Gas Expo 
2011.

By ANDY ELDERy ANDY ELDERy
PA Business Central Editor

ing Your Business, “Gas Finance and Tax 

For years, Penn State students have 
started at a commonwealth campus 
and then transferred to University Park. 
But now, a new alternative energy 
degree will have students reversing 
that path.
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changes that go far 

beyond the company’s 

recent name change. 

Maureen Mulvihill, 

president and CEO of Actuated Medical, 

describes the change as a refreshing 

new look that reflects the expansion of 

their product focus.
“Actuated Medical really captures the 

essence of what we do — bringing mo-

tion to medicine,” Mulvihill said.

The recently revamped company has 

developed a highly innovative occlu-

sion clearing system called the NG-Clear 

that will bring a new light to 

wouldn’t you wash your feeding tube?” 

Mulvihill said. 
Actuated Medical isn’t the only one 

excited about this new device. “There is 

nothing compared to it on the market,” 

says Lisa Kitko, an assistant professor in 

the school of nursing at the Penn State 

University, who worked as an external 

consultant at Actuated Medical. 

Kitko mentioned the former methods 

nurses used, such as using Coca-Cola 

and forcing water out of a syringe in an 

MEDICAL DEVICE, Page 6

Mulvihill

over as president and CEO of 

the Chamber of Business and 

Industry of Centre County on 

Sept. 12.
PBC sat down with Squier to 

see what his goals are in his 

new position. Turn the page to 

see what he had to say
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Excellence in Construction

Dec. 21, 2012 PBC Financial Planners / Advisors Wealth Management
The Tax Season Ahead Spotlight on... Centre County
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Advertising 

Sizes 

Available

Display Advertising Rates

Advertise on 
www.pabusinesscentral.com

Electronic File Submission

Center Spread (FP) $2,030 $2,440 $2,640 $2,740 $3,650

Back Cover (FP) $1,450 $1,740 $1,890 $1,960 $2,610

Inside BC (FP) $1,380 $1,670 $1,775 $1,870 $2,500

Full Page $1,200 $1,460 $1,570 $1,650 $2,215

Jr Page $990 $1,195 $1,300 $1,360 $1,810

1/2 Page (V/H) $810 $980 $1,060 $1,110 $1,490

3/8 Page (V/H) $630 $760 $820 $870 $1,150

1/4 Page (V/H) $470 $560 $610 $630 $850

1/8 Page (V/H) $245 $300 $320 $335 $470

1/16 Page $145 $175 $185 $200 $260

SPOT COLOR:  $180 Additional Per Ad

Center Spread (2 FP’s) $2,350 $2,760 $2,960 $3,060 $3,970

Back Cover (FP) $1,770 $2,060 $2,210 $2,280 $2,930

Inside Back Cover (FP) $1,700 $1,990 $2,095 $2,190 $2,820

Full Page $1,520 $1,780 $1,890 $1,970 $2,535

Junior Page $1,310 $1,515 $1,620 $1,680 $2,130

1/2 Page (V/H) $1,130 $1,300 $1,380 $1,430 $1,810

3/8 Page (V/H) $950 $1,080 $1,140 $1,190 $1,470

1/4 Page (V/H) $790 $880 $930 $950 $1,170

1/8 Page (V/H) $565 $620 $640 $655 $790

1/16 Page N/A N/A N/A N/A N/A

GUARANTEED POSITIONS:  10% Added Per Ad

BLACK & WHITE RATES/AD INSERTION

Premium Placement
Frequency 26 Times* 13 Times 8 Times 4 Times 1 Time

FULL COLOR RATES/AD INSERTION

Premium Placement
Frequency 26 Times 13 Times 8 Times 4 Times 1 Time

REPRINTS:  We will be glad to reprint articles and/or ads as they appeared in Pennsylvania Business Central. Please ask your Advertising Representative for details & prices.

PREPRINTED INSERTS:  Full run $140 per 1,000; less than a full run $155 per 1,000. Inserts weighing more than one ounce are subject to additional charges. Consult your 
advertising representative for additional information. Insert rates are net to advertising agencies.

  * The 26-time rate can be applied to combined advertising in both the Pennsylvania Business Central & Marcellus Business Central.

Vertical Pillar Stationary Ad
Animated Ad

$150 / Month
$225 / Month

1/2 Length Vertical 
Pillar

Stationary Ad
Animated Ad

$125 / Month
$200 / Month

Bottom Page Banner Stationary Ad
Animated Ad

$175 / Month
$300 / Month

All ads must be RGB & 72 dpi                       *3 MONTH MINIMUM

Internet Ad Size Ad Type Rate Per Ad*

EMAILING FILES
n Limited to 5 MB file size of files in email.  If more than one file is being sent, please compress all into one Stuff-It or ZIP file prior to sending.

(Please do not send images from a website unless necessary. These images tend to be 72 DPI and low quality for print purposes.)

PROGRAMS

 InDesign (Up to CS3), Quark XPress, PageMaker, Adobe Illustrator (Up to CS3), Adobe Photoshop (Up to CS3) and Adobe Acrobat (PDF Files) 
(NOTE:  PDF files are preferred as they eliminate font issues.)

IMAGE FILES
n Photoshop TIFF / JPG / EPS  –  All must be at least 170 DPI and, if color, convert all to CMYK.

n Illustrator  –  Files must have ALL text converted to outline & colors/gradients converted to CMYK.

Become A Fan
Find Us On Facebook

pennsylvaniabusinesscentral

Look for 
NEW
e-mail

alerts

Jan. 27, 2012 PBC Environmental Firms 2011: Year in Review / What’s Ahead 
in 2012?

Spotlight on... Clinton County
Top 100 People

Feb. 24, 2012 PBC Industrial / Business Parks Healthcare Quarterly Spotlight on... Bedford / Somerset Counties
Top 100 Organizations

Mar. 23, 2012 PBC Colleges / Universities
MBA Programs Banking / Financial Quarterly

Spotlight on... Snyder / Union / Northum-
berland 
Counties

Apr. 20, 2012 PBC Real Estate Agencies Real Estate Outlook Spotlight on... Huntingdon / Mifflin / Juniata 
Counties

May 18, 2012 PBC Temporary Staffing Agencies Human Resources
Employment

Spotlight on... Lycoming County
Meeting & Planning Guide

June 15, 2012 PBC Home Healthcare Providers
Retirement / Assisted Living Facilities

Healthcare Quarterly
Defense Contractors Spotlight on... Cambria County

June 29, 2012 PBC Independent Insurance Agencies The Local Economy:
Midway through the year Book Of Lists

July 27, 2012 PBC Advertising Agencies
Commercial Builders / Contractors

Banking / Financial Quarterly
Construction Update Spotlight on... Blair County

Aug. 24, 2012 PBC Accounting Firms Back to School
Ag Progress Days Spotlight on... Clearfield County

Sept. 21, 2012 PBC Architectural Firms
Law Firms

Women-Owned Companies
Inc. 5,000 Companies in PA

Spotlight on... Westmoreland / Fayette 
Counties
Women Making a Difference

Oct. 19, 2012 PBC Hospitals Healthcare Quarterly
Spotlight on... Tioga / Bradford / Susque-
hanna Counties
Foremost Under 40

Nov. 16, 2012 PBC Banks
Credit Unions Banking / Financial Quarterly Spotlight on... Indiana County

Excellence in Construction

Dec. 21, 2012 PBC Financial Planners / Advisors Wealth Management
The Tax Season Ahead Spotlight on... Centre County

2012 PENNSYLVANIA BUSINESS CENTRAL EDITORIAL CALENDAR



SPOT COLOR (Black + 1 Color)
Available for an additional $180 per insertion. Spot color 
available on all ad sizes except 1/16 page size.

SPECIAL GUARANTEED POSITIONS
Available for 10% over insertion rate.

Publisher makes every effort possible to satisfy special 
requests but, due to production requirements and restrictions, 
requests for non-guaranteed special positions cannot 
always be honored. In no event will refunds, adjustments or 
reinstatement be made because of the position or section in 
which the advertisement has been published.

CONTRACTS
Frequency discounts are based on an advance space 
contract. Advertising must be run within one year of the first 
insertion to earn frequency discount rates. Ads ordered at 
frequency discount rate and not earned within 12 months of 
the first insertion will be short-rated to the earned rate.

VERBAL COMMITMENTS
All verbal orders are considered binding unless cancelled in 
writing prior to space closing date.

CHANGES/CANCELLATIONS
Changes and cancellations must be received in writing prior 
to space closing date and are not accepted after such date.

PRODUCTION SERVICES
No charge for simple set-up of straight-forward ads from 
previously written ad copy. Set-ups involving artwork, creative 
design and camera work may be charged extra. Consult your 
advertising representative for specific charges.

PROOFS
Advertisements requiring production must be in before 2 
p.m. Friday, a week before the publication date. Proofs 
will be supplied to those advertisers. All corrections must 
be clearly marked on the proof and returned with the 
advertiser’s signature within the time specified on the proof 
or the Publisher cannot guarantee the changes will be made. 
Material received after set deadline loses privilege of approval 
or revision and the Publisher will not be responsible for errors 
which may occur. 

COPY RESPONSIBILITY
Advertisers are responsible for submission of copy. Copy 
from the last insertion will be used if new copy is not received 
by materials deadline. If no copy is available, advertiser is 
responsible for the cost of space, which will be used at the 
Publisher’s discretion.

COPY ACCEPTANCE
The publisher reserves the right to reject any advertising. 
Advertising resembling editorial copy/layout will be marked 
“Advertisement” by Publisher.

COPY AUTHORIZATION
All advertisements are accepted and published upon the 
representation that the advertiser or their agency is authorized 
to contract placement for and publish entire contents of the 
ad. Advertisers and their agents assume complete liability for 
all content (including text, representation and illustration) of 
advertisements and all responsibility for any claims arising.

ADVERTISING COMMITMENTS
Agency or advertiser agrees to provide insertion order by 
closing of each issue. All verbal orders are considered binding 
unless cancelled in writing prior to the space closing date. 
Publisher will not be bound by any conditions, oral or written, 
appearing on insertion orders or copy instructions that are in 
conflict with any provisions contained in its rate card or with 
its policies.

TERMS
All advertising is invoiced on the date of  publication. Payment 
is due upon receipt of invoice. Invoices unpaid after 30 days 
are past due and subject to a late payment finance charge of 
1.5% per month until balance is paid in full.

PAYMENTS
Invoices may be paid with checks payable to Pennsylvania 
Business Central or charged to MasterCard® or Visa®.

ERRORS
The publisher shall not be liable for omissions  in or failure to 
insert any advertisement for which it may be responsible. The 
liability shall be limited to republishing the ad or discounting 
such portion of the entire cost of the advertisement as the 
Publisher shall deem necessary. Advertiser shall give written 
notice to Publisher within 10 days after publication of any 
advertisement containing any errors or omissions made by the 
Publisher. 

DEADLINES
Pennsylvania Business Central is published every second 
Friday. Space reservation and ad deadlines are specified 
on the Editorial Calendar but are never later than Friday, a 
week before the publication date at 2 p.m. Camera-ready ad 
deadlines are on Monday of the week of publication date. Ads 
supplied on disks are not considered camera-ready. Special 
publications and inserts have earlier due dates.

PUBLISHER’S COMMITMENT
Pennsylvania Business Central strives to provide its 
advertisers with quality service, including editorial content 
and design. The publisher appreciates advertisers’ concerns 
about customer service, production and editorial coverage. 
Please address your comments directly to:  Pennsylvania 
Business Central, 1001 University Drive, State College, PA, 
16801.

From letters to the editor, to story ideas and news tips, we welcome your input.  
Please feel free to contact us:

1001 University Drive, State College, PA  16801
800.507.1222  n  814.278.1320  n  FAX 814.278.1303  n  www.pabusinesscentral.com

UPDATED 10/10  00

Terms & Conditions


